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3. Spentan average of $213
per person per day Visits: 17,492 Pageviews: 302,689

Avg. Session: 4 min, 18 sec

*All advertisements are linked to your website
within the Digital Guide.

400,000 annual copies

Size Rate
The New Jersey Travel Guide is the primary print call-to- Inside Front Cover SOLD
Features 0f action for the New Jersey Division of Travel & Tourism. Back Cover $10,625 T l d
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to research and plan their trips.

Leverage your brand & offer participation
options to your members/stakeholders
with advertorial co-op options.

Contact Abby Siegel-Greenberg for details. New Jersey TOM ﬂwohuwe RMO&



TRAVEL GUIDE

Anyone who receives the New Jersey Travel Guide is
wholly interested in visiting the Garden State, and this
is YOUR opportunity to reach them as they're planning

their travels.
State welcome centers
Don't miss out! Reserve your spot today.
AAA offices in New Jersey and

surrounding states
Local and regional hotels

Consumer orders online
and by phone

Tourist attractions
Sporting events

Trade shows and events in the

A uniqt i U.S. and internationally
in every ¢

CONTACT

Abby Siegel-Greenberg
610.291.3424
abby.siegel@milespartnership.com

SALES CLOSE DATE: OCTOBER 27, 2023 / MATERIALS DUE: NOVEMBER 3, 2023

TRAVEL INDUSTRY LISTETILS

Tourism is big business to New Jersey!
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2022 Highlights

M 27% of visitor spending in 2022, or $12.3 2023 Forecasls
billion, went towards their lodging, and
another $12.3 billion went towards food
& beverage costs.

In 2023, visitor volume is expected to
exceed pre-pandemic levels, with New
Jersey welcoming 119.7 million visitors

M Visitors spent more than $7 billion on both
retail and transportation costs and $5.4
billion on recreation and entertainment.

With this, visitor spending is forecast
to reach $49.8 billion, surpassing pre-
pandemic levels.

The Mid-Atlantic region, where the guide is mainly distributed, has a total of 43 out of the nation’s
top 100 counties with the highest median household incomes.

ARE MORE MOTIVATED THAN EVER

Excitement to travel is reaching record levels in 2023, with top
motivators being spending quality time with family and friends,
creating memories and experiencing new places.

For the latest independent research to help destinations and their partners make the most

of their marketing dollars, sign up for The State of the American Traveler webinars:
https.//www.milespartnership.com/state-american-traveler

State of the American Traveler
Research Highlights, 2022-23

40 50/ of travelers use visitors guides, travel
° (o) magazines and other offline resources

to plan their travel

$4,677
40.1% sthe average

leisure travelers
over the next

12 months

use official destination

resources in their planning, Online video, especially

including websites and on Facebook, YouTube and

visitor guides Instagram, is increasingly a
resource for trip planning

UNDERSTAND State of the American Traveler Research

YOUR AUDIENCE Quarterly State of the
American Traveler
Research Topics: Content,

Become a tourism Mobile, Innovation & New

marketing expert Technologies & Generation
Get the Research
& White Papers Generational Planning
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