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People take leisure trips 
to reduce stress and get 

re-energized 

 4����,3���������9�����;�����'����������+�
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In 2009 people are 
looking for destinations 

offering quality and value 
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Trip planning is 
shorter than average 

for NJ, NY and PA  

New Jersey has 
increased competition 

for short term trip 
planning  
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New Jersey 
continues to be 

short stay 
destination  
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The Internet is used as 
much as friends and 

family for trip planning  
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New Jersey visitors 
depend on personal 
recommendations   
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New Jersey visitors 
increase their use of the 

Internet Search as 
travel planning resource  
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Satisfaction with 
Internet search 

sites grows  
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Satisfaction with 
visitnj.org 
increases  
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!�������9���2����:�''���	�'��G

��'���"� ���

Heard of

Visited (% Heard of)

 4����,#3��������������������������������
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Atlantic City, 
Statue of Liberty/Ellis Island, 

and Six Flags Great Adventure 
Are New Jersey’s best known 

destinations  
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NJ Visitors

NY Visitors

PA Visitors
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New Jersey visitors come to 
enjoy its beaches and gaming  
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New Jersey delivers well as 
a family and entertainment 

destination  
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Image of New Jersey’s 
beaches and gaming is 

better than the competition  
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33% of all Ad Aware respondents 
visited New Jersey after seeing 

the 2009 TV ads  
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New Jersey’s 2009  
Advertising campaign generated 

$676 million in incremental 
spending and an  
ROI of $315 : $1  

Shore Family TV spot 
is most seen ad  
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SCREENERS 
 
Q1. Have you or anyone in your household taken one or more leisure trips of any length in the 
last 12 months? 
 

� Yes 

� No 

� Don't Know/Don't Remember 

 
 

Q2. Do you or does anyone in your household plan to take a leisure trip of any length in the 
next 12 months? 
 

� Yes 

� No 

� Don't Know/Don't Remember 

 
 

[Asked of all respondents]  
[Qualify = if Q1 = Yes or Q2 = Yes] 
[If No, DK/Don't Remember to BOTH Q1 and Q2, terminate 
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ROI Questions 
 
Q3. In the spaces below, please type in the names of all cities and/or states and destinations to 
which you would consider visiting for a leisure trip in the next 12 months. 
 
Please include the state for each city you specify.   
 

City State  Destination 
    
    
    
    
    
    

 
[At least one response is mandatory] 
[If “City” is entered, state is mandatory] 
[If “State” or “Destination” city or state is not required] 
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Q4. In the spaces below, please type in all cities and/or destinations for which you have seen or 
heard travel advertising in magazines, in newspapers, on TV, on billboards, on the radio, or 
on the internet this year (2009). 
 
Please include the state for each city you specify.   
 

City State  Destination 
    
    
    
    
    
    

 
[At least one response is mandatory] 
[If “City” is entered, state is mandatory] 
[If “State” or “Destination” city or state is not required] 
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Q5. Thinking about advertising you've seen for various travel destinations this year (2009), 
which of the following cities and/or states do you recall seeing any advertising for in 
magazines, newspapers, on TV, on billboards, on the radio or on the Internet? 
 
Please select all that apply. 
 

� Connecticut 

� Maryland 

� Massachusetts 

� Michigan 

� New Jersey 

� New York 

� Pennsylvania 

� Washington, DC 

� Other 

� None 

 
[Allow multi-responses for all but “None”] 
[“None” is mutually exclusive] 
[If “New Jersey” chosen here, populate Q6 “Yes” and go to Q7] 
 
 



 

 
����D.K. Shifflet & Associates Ltd. 37

Q6.  Have you seen or heard any magazine, newspaper, TV, billboard, radio or Internet 
advertising for New Jersey this year (2009)?  
 

� Yes 

� No 

� Don't Know/Don't Remember 

 
[Ask if New Jersey NOT chosen in Q5] 
[If “New Jersey” chosen in Q5, populate Q6 “Yes” and go to Q7] 
[If “No” or “Don’t Know/Don’t Remember” skip to Q8] 
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Q7. You mentioned you have seen or heard advertising for New Jersey this year (2009).  
Where did you see or hear the New Jersey advertising?  
 
Please select ALL that apply. 
 

� In a magazine 

� On a website/internet banner ad 

� In a newspaper 

� On television 

� On a billboard��

� On the radio��

� Other 

� Don’t know/Don't remember 

 
[Ask only those who responded “New Jersey” in Q5 and “Yes” in Q6] 
[Allow multi-response, except Don’t know/Don’t remember] 
[Don’t know/Don’t remember is mutually exclusive] 
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In the next section we are now going to show you examples of destination advertising, 
after which we will ask you some additional questions. 
 
[There will be three 15 second TV spots.  Every respondent will see all three spots.  Spots and 
associated question should be presented in random order, but each respondent should see all 
three spots.   
Q8 will be asked after respondent views EACH spot – Q8A-Q8C] 
 
[Show “Shore Family” TV spot]  
 
Q8A.  Have you seen this ad on TV this year (2009)?  
 

� Yes 

� No 

� Don't Know/Don't Remember 

 
 
 
 
[AD AWARE = If “Yes” to one or more spots – Q8A and/or Q8B and/or Q8C or select New 
Jersey in Q5. 
[If not Ad Aware skip to Q15] 
[If “Yes” to seeing any New Jersey ads, populate Q6 as “Yes”] 
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[Show “Nightlife & Entertainment” TV spot]  
 
Q8B.  Have you seen this ad on TV this year (2009)?  
 

� Yes 

� No 

� Don't Know/Don't Remember 

 
 
 
 
[AD AWARE = If “Yes” to one or more spots – Q8A and/or Q8B and/or Q8C or select New 
Jersey in Q5. 
[If not Ad Aware skip to Q15] 
[If “Yes” to seeing any New Jersey ads, populate Q6 as “Yes”] 
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[Show “Arts & Culture” TV spot]  
 
Q8C.  Have you seen this ad on TV this year (2009)?  
 

� Yes 

� No 

� Don't Know/Don't Remember 

 
 
 
 
[AD AWARE = If “Yes” to one or more spots – Q8A and/or Q8B and/or Q8C or select New 
Jersey in Q5. 
[If not Ad Aware skip to Q15] 
[If “Yes” to seeing any New Jersey ads, populate Q6 as “Yes”] 
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Q9. On a scale of 1 to 7, where 1 is "No Influence" and 7 is "A Great Deal of Influence", overall, 
how strongly were you influenced by the New Jersey advertising you saw in considering New 
Jersey for a leisure trip? 
 

�

���	9'��"��

� � � � � 5 �����&��'��9�

	9'��"��

1 2 3 4 5 6 7 
�� � � �� �� � � 
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Q10. Which of the following statements most applies to you? 
 
Please select only one. 
 

��I was definitely planning a New Jersey leisure trip anyway within the next year, prior 
to seeing the New Jersey advertising 
 
� I was considering New Jersey leisure trip within the next year prior to seeing the New 
Jersey advertising and the advertising I saw helped me make the decision to go 
 
� I was not considering a New Jersey leisure trip within the next year, but the New 
Jersey advertising I saw sparked an interest and I have decided to now take a leisure 
trip to New Jersey as a result of seeing the advertising 
 
� I was not considering New Jersey leisure trip within the next year, but I might possibly 
plan a trip next year or sometime in the future 
 
� I do not plan on visiting New Jersey in the future. 
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Q11. Was the New Jersey advertising you saw the deciding factor in your decision to visit New 
Jersey? 
 

� Yes 

� No 

� Don't Know/Don't Remember 

 
 
[Ask if responded to second response option in Q10]  
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Q12.  Did you visit New Jersey for leisure purposes since seeing the New Jersey destination 
advertising this year (2009)? 
 

� Yes 

� No 

� Not yet but planning to visit in the next 12 months 

 
 

[If no/not yet, skip to Q15]  
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Q13.  Including yourself, how many people were in your immediate travel party on your most 
recent leisure trip to New Jersey in 2009? 
 
Type in number in travel party. 
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14.  Approximately how much did you and others in your immediate travel party spend in New 
Jersey during your most recent leisure trip in 2009 for lodging, food and beverage, 
entertainment, shopping, local transportation and other miscellaneous purchases? 
 
If nothing was spent in a particular category, please type in “$0”. 
 

 $ 
Lodging  
Food and Beverage  
Entertainment (attractions, movies, golf, etc.)  
Shopping  
Local Transportation (rental car, gasoline, taxi, 
bus, etc.) 

 

Other  
Total  

 
 
[Sum amounts so respondent can see total]
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The following questions are related to leisure travel in general, so please think about any 
leisure trip that you have taken. 
 
 
Q15.  Thinking about your usual reasons for taking a leisure trip to any destination, using the 
scale below, where 1 is not at all important and 7 is extremely important, please rate how 
important each of the following reasons is in your decision to select a leisure destination. 
 
Please rate each reason. 
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[Randomize list] 
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Q16.  The next few questions list various characteristics people consider when choosing a place 
to visit for a leisure trip. 
 
 
Q16a.  On a scale of 1 (not at all important) to 7 (extremely important), please rate how 
important each characteristic is to you in choosing a destination for a leisure trip. 
 
Please rate each characteristic. 
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Q16b.  On a scale of 1 (not at all important) to 7 (extremely important), please rate how 
important each characteristic is to you in choosing a destination for a leisure trip. 
 
Please rate each characteristic. 
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Q16c.  On a scale of 1 (not at all important) to 7 (extremely important), please rate how 
important each characteristic is to you in choosing a destination for a leisure trip. 
 
Please rate each characteristic. 
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Q17.  About how far in advance do you plan a leisure Vacation trip? 
 

��0-1 week 

��2-3 weeks 

��4 weeks 

��1-2 months 

��3-4 months 

��5+ months 
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Q18.  About how far in advance do you plan a leisure Weekend Getaway trip? 
 

��0-1 week 

��2-3 weeks 

��4 weeks 

��1-2 months 

��3-4 months 

��5+ months 
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Q19.  Have you traveled to New Jersey, New York or Pennsylvania for a leisure trip in the past 
12 months or do you plan to take a leisure trip to any of these states in the next 12 months? 
 
Please choose one response for each state. 
 

 ����������� ����1��;� 7���'�����

O���������'����	�	��� �������������,2� 	���� � � � 

7'����������'��	�	��� �����������=��,2� 	���� � � � 
O���������;���	��������	���'�������������������

���C��=��,2� 	����
� � � 

 
[Must answer for each state – at least one of first 2 responses – both are allowed] 

[If respondent answered “YES” to Q12, must answer “Have traveled to or within in past 12 
months” for New Jersey] 

[For each state, can not choose “not taken” if choose either of first two options]  

[If option 3 selected for all three states, skip to Q33] 

[If traveled only to all 3 states, randomly select 1 and insert into Q22A] 

[If plan to travel only to all 3 states, randomly select 1 and insert into Q22B] 

[If traveled and plan to travel to same state and only one state, select travel and insert into 22A] 

[If more than 1 state qualifies (traveled and/or plan to travel), randomly select and insert into 
either Q22A or Q22B, whichever is appropriate] 
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Q20.  Have you ever heard of any of the destinations or attractions listed below? 
 
Please provide a response for each destination or attraction. 
 

� 1�!D�
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�	������������ � � 
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"�=�E��*�B�����%��������� � � 
? ����	��$����*�� � � 
��� �����������	� ��*�%���!������ � � 

 
[Must answer for each destination or attraction] 
[Q21 will be populated with “Yes” destinations/attractions] 
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Q21.  You indicated that you had heard of the destinations/attractions listed below.  Which one 
have you actually visited? 
 
Please provide a response for each destination or attraction. 
 

� 1�!D�

4������������
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4�����������������

� � � 
� � � 
� � � 
� � � 
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� � � 
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� � � 
� � � 
� � � 

 
[First column should be populated with “Yes” responses from Q20] 
[Must answer for each destination/attraction] 
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You indicated that you took a trip or plan to take a trip to [Insert Response from Q19].  The 
following questions will ask you about [Insert Response from Q19], specifically.  If you have 
taken more than one trip to [Insert Response from Q19] in the past 12 months, please answer 
for your most recent trip.  
 
[From Q19, insert state for which trip is being planned or has been taken] 
[If more than one state qualifies randomly select] 
[Ask A or B options of the questions 22-28 depending on response to Q19 – have traveled, plan 
to travel] 
 
 
22A. You indicated that you took a trip to [Insert Response from Q19] in the past 12 months, 
about how far in advance did you start to plan it? 
 
Please select one response. 
 

��0-1 week 

��2-3 weeks 

� 4 weeks 

��1-2 months 

��3-4 months 

��5+ months 

 

[Ask 22A if response for State in Q19 is “have traveled to or within” 

 

22B.  You indicated that you are planning to take a trip to [Insert Response from Q19] in the 
next 12 months, about how far in advance will you start planning it? 
 
Please select one response. 
 

��0-1 week 

��2-3 weeks 

� 4 weeks 

��1-2 months 

��3-4 months 

��5+ months 

 

[Ask 22b if response for State in Q19 is “plan to travel”] 
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23A.  How long did you stay in [Insert Response from Q19] on your most recent trip there? 
 
Please select one response. 
 

��1 day (did not stay overnight) 

��1-3 nights 

��4 or more nights 

 

[Ask 23A if response for State in Q19 is “have traveled to or within”] 

 

 

23B.  If your are planning to take a trip to [Insert Response from Q19] in the next 12 months, 
how long do you plan to stay? 
 
Please select one response. 
 

��1 day (did not stay overnight) 

��1-3 nights 

��4 or more nights 
 

[Ask 23B if response for State in Q19 is “plan to travel”] 
[Skip to 23B] 
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24.  How many leisure day trips you have taken to [Insert Response from Q19 “traveled”] in 
the past 12 months? 
 
Please select one response. 
 

��0 trips 

��1 trip 

��2-3 trips 

��4 or more trips 
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25A.  Please indicate which sources of information you used in planning your trip to [Insert 
Response from Q19]. 
 
Please indicate whether or not you used each source. 
 

!���"����9������'�	9��
����� - ���� &�������- ���

"������ ������S��������� ����� � � (�����;(	�*��	���������	�T� � � 
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���������D�����!�������� � � 
"������	��/������� ����S��������� ����,/+99/$�"������	���������	�T� � � 
O	���C8	�*��*�� ������ � � 
�����������������		'��*�0�(*(������#C������	���������(1� � � 
�������%*���� � � 
.������.����D�����%*���� � � 
���������"����������0B		*����<��		�����(1� � � 
E�����CE� ����.��	  ������	�� � � 

 
 
 
25B.  Please indicate which sources of information you plan to use in planning your trip to 
[Insert Response from Q19]. 
 
Please indicate whether or not you plan to use each source. 
 

!���"����9������'�	9��
����� 7'�����- ��� &������7'�����- ���

"������ ������S��������� ����� � � (�����;(	�*��	���������	�T� � � 
���������S������.��	�����	 �6 ,-T�B������		'� � � 
���������D�����!�������� � � 
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.������.����D�����%*���� � � 
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E�����CE� ����.��	  ������	�� � � 

 
[Skip to Q27B] 
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26.  For each of the information sources you used in planning your trip to [Insert Response from 
Q19], please rate how well it met your expectations. 
 
Please rate each information source you used. 
 

� �����

��'���

�$+�"�������

� � � � � ����

�$"������

�$+�"�������

!���"����9������'�	9��
����� ,� �� #� %� >� (� ?�

� � � � � � � � 
� � � � � � � � 
� � � � � � � � 
� � � � � � � � 
� � � � � � � � 
� � � � � � � � 
� � � � � � � � 
� � � � � � � � 
� � � � � � � � 
� � � � � � � � 
 
[First column should be populated with “Used” responses from Q24A] 
[Must answer for each source of information] 
 



 

 
����D.K. Shifflet & Associates Ltd. 62

27A.  Please indicate each activity you participated in during your most recent visit to [Insert 
Response from Q19]. 
 
Check all that apply. 
 
�	����*C�*������*� �� � B	��� � 
8		'��������������� � � O�'�����'������(� � 
$�������	�������� � � $�������������C��	��� � 
$���� ��� �������=����������(� � � $���������C��'�C�����C� ������	��� � 
%������������������������������(� � � �	����*C�����*C'���'��*C� �����'���*� � 
��*��������0��������� ���1� � � %�������	� 
���	�����������	 ������(� � 
B� ��*���	��C�	*������*� � � $������� �C� �� �������'� � 
%�������	����*������� � � "�	����*� � 
�����*�	��C�=���������*��	����������� � � ��	� ������:��C�������	�� � 
%������������������C����	� ��*����C�	������ � � �	��������� ��

    
[Randomize list EXCEPT “None listed” – this should remain in last position of second column] 
 
 
27B.  Please indicate the activities you plan to participate in during your upcoming visit to 
[Insert Response from Q19]. 
 
Check all that apply. 
 
�	����*C�*������*� �� � B	��� � 
8		'��������������� � � O�'�����'������(� � 
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$���� ��� �������=����������(� � � $���������C��'�C�����C� ������	��� � 
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��*��������0��������� ���1� � � %�������	� 
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B� ��*���	��C�	*������*� � � $������� �C� �� �������'� � 
%�������	����*������� � � "�	����*� � 
�����*�	��C�=���������*��	����������� � � ��	� ������:��C�������	�� � 
%������������������C����	� ��*����C�	������ � � �	��������� ��

    
[Randomize list EXCEPT “None listed” – this should remain in last position of second column] 
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28A.  Below are the activities you indicated you participated in on your most recent visit to 
[Insert Response from Q19].  Please indicate each activity that was an important reason for your 
visit. 
 
Check all that apply.  
 
� �� � � � 
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[First column should be populated with checked responses from Q27A and “None Listed”] 
 
 
28B.  Below are the activities you indicated you plan to participate in on your planned visit to 
[Insert Response from Q19].  Please indicate each activity that is an important reason for your 
visit. 
 
Check all that apply.  
 
� �� � � � 
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� � � � � 
� � � � � 
� � � � � 
� � � � � 
� � � �	��������� ��

 
[First column should be populated with checked responses from Q27B and “None Listed”] 
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[For Q29 and 30 – All respondents will be asked to rate New Jersey plus either New York or 
Pennsylvania.  New York and Pennsylvania should be randomly selected and the name inserted 
into Q30.  Q19 and Q30 should appear randomly – sometimes New Jersey appears first and 
sometimes second.] 
 
 
 
i29.  The next three screens list various characteristics for New Jersey. 
 
29A.  Based on everything you have seen, heard or experienced about New Jersey, please 
provide your impression of how well New Jersey delivers on each of the characteristics listed 
below, even if you have never visited New Jersey. 
 
Please rate each characteristic.  Remember you need not have visited to have an impression. 
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29B.  Based on everything you have seen, heard or experienced about New Jersey, please 
provide your impression of how well New Jersey delivers on each of the characteristics listed 
below, even if you have never visited New Jersey. 
 
Please rate each characteristic.  Remember you need not have visited to have an impression. 
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29c.  Based on everything you have seen, heard or experienced about New Jersey, please 
provide your impression of how well New Jersey delivers on each of the characteristics listed 
below, even if you have never visited New Jersey. 
 
Please rate each characteristic.  Remember you need not have visited to have an impression. 
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I30.  The next three screens list various characteristics for [Insert Destination Name]. 
 
30A.  Based on everything you have seen, heard or experienced about [Insert Destination 
Name] please provide your impression of how well [Insert Destination Name] delivers on each 
of the characteristics listed below, even if you have never visited [Insert Destination Name]. 
 
Please rate each characteristic.  Remember you need not have visited to have an impression. 
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30B.  Based on everything you have seen, heard or experienced about [Insert Destination 
Name] please provide your impression of how well [Insert Destination Name] delivers on each 
of the characteristics listed below, even if you have never visited [Insert Destination Name]. 
 
Please rate each characteristic.  Remember you need not have visited to have an impression. 
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30c.  Based on everything you have seen, heard or experienced about [Insert Destination 
Name] please provide your impression of how well [Insert Destination Name] delivers on each 
of the characteristics listed below, even if you have never visited [Insert Destination Name]. 
 
Please rate each characteristic.  Remember you need not have visited to have an impression. 
 

� �

&��������

&�'�����

� � � � � &�'������

�$���
�'��

A �''�

�

���

	
+�������

� ,� �� #� %� >� (� ?� �

������C� ������	��� � � � � � � � � 

8�=�����	���C��	��� � � � � � � � � 

6 ������������������	�����

��������������(�
� � � � � � � � 

%�����=��*��������	������ � � � � � � � � 

B		���	���� ����

������	��
� � � � � � � � 

%��	 �������������	������ � � � � � � � � 

B		���	��������������	�� � � � � � � � � 

%����C�=�����*��������	�

�����
� � � � � � � � 

 
[END for those who responded other than “have traveled” in Q19.] 
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Q31.  On a scale of 1 (definitely will not return) to 7 (definitely will return), please rate your intent 
to return to [New Jersey or Selected Destination] for a leisure trip. 
 
 

&�9����'��

A �''���
�

������

� � � � � &�9����'��

� 		��

������

1 2 3 4 5 6 7 

� � � � � � � 
 
 
[Randomly select between destinations used in Q29 and Q30] 
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Q32.  On a scale of 1 (definitely would recommend) to 7 (definitely would not recommend), 
would you recommend [Insert Destination in Q31] as a leisure vacation destination to a friend or 
relative? 
 
 

&�9����'��

� ��	��

��"�

���

� � � � � &�9����'��

� ��	��� �
�

��"�

���

1 2 3 4 5 6 7 

� � � � � � � 
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To be sure we are representing all groups of people in this study, please provide the following 
information about yourself? 
 
 
Q33.  What is your gender? 
 
 ��Female 

 ��Male 
 
Q34.  Please indicate which of the following categories includes your age?   
 

� Under 18 

� 18-24 

� 25-34 

� 35-44 

� 45-49 

� 50-54 

� 55-64 

� 65+ 

 
Q35.  Please indicate which of the following categories includes your total annual household 
income.   

 
� Under $35,000 

� $35,000-$49,999 

� $50,000-$74,999 

� $75,000-$99,999 

� $100,000-124,999 

� $125,000+ 

 
Q36.  How many children under the age of 18 are living in your household? 
 
 ��0 

��1 

 ��2 

 ��3 

 ��4 

 ��5 

 ��More than 5 
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!���$����$�����

�

�����	��	� ��*������������������������	��6 ����	��U2G�� �������:��������	����������:������	��

���/����������������,2� 	���(�
��
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�

�

25%

34%

32%

9%

28%

36%

27%

9%

28%

37%

28%

8%

4 or more trips

2-3 trips

1 trip

None taken

NJ Visitors

NY Visitors

PA Visitors

 4����,�3���
2����9��������+����;����'����,��
��4��
@�����������	���������	��
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